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Bancroft A, Fashion and Psychoanalysis: Styling the Self (IB Tauris 2011)    

——, Fashion and Psychoanalysis: Styling the Self, vol 23 (IB Tauris 2012)
<https://ezproxy.brighton.ac.uk/login?url=https://ebookcentral.proquest.com/lib/ubrighton/
detail.action?docID=945517>    

Barnard M, Fashion as Communication (Routledge 1996)    

Barthes R, Stafford A and Carter M, The Language of Fashion (Berg 2006)    

Battye G, Photography, Narrative, Time: Imaging Our Forensic Imagination (Intellect 2014) 
  

Berger J, Ways of Seeing (Penguin 2008)    

Bestley R, McNeil P and Noble I, Visual Research: An Introduction to Research Methods in
Graphic Design (Fourth edition, Bloomsbury Visual Arts 2022)    

Bruzzi S, Undressing Cinema: Clothing and Identity in the Movies (Routledge 1997)    

Bruzzi S and Gibson PC, Fashion Cultures: Theories, Explorations and Analysis (Routledge
2000)
<http://www.vlebooks.com/vleweb/product/openreader?id=Brighton&isbn=978131500888
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Cavallaro D and Warwick A, Fashioning the Frame: Boundaries, Dress and Body (Berg
1998)    

Cottrell S, The Study Skills Handbook (Fourth edition, Palgrave Macmillan 2013)
<https://ezproxy.brighton.ac.uk/login?url=https://ebookcentral.proquest.com/lib/ubrighton/
detail.action?docID=4964965>    
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Gonza
́
lez AM and Bovone L, Identities through Fashion: A Multidisciplinary Approach (Berg
Publishers 2012)
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detail.action?docID=1335911>    
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——, Identities through Fashion: A Multidisciplinary Approach (Berg Publishers 2012)    

Hess J and Pasztorek S, Graphic Design for Fashion (Mini edition, Laurence King Publishing
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Hughes A and Noble A, Phototextualities: Intersections of Photography and Narrative
(University of New Mexico Press 2003)    

Ingledew J, The A-Z of Visual Ideas: How to Solve Any Creative Brief (Laurence King 2011)  
 

Moon JA and MyiLibrary, Critical Thinking: An Exploration of Theory and Practice (Routledge
2008)
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2 (AVA Academia 2012)
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