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Briggs, Asa, Burke, Peter. A social history of the media: from Gutenberg to the Internet. 3rd
ed. Cambridge: : Polity 2009.
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Fang, Irving E. A history of mass communication: six information revolutions. Boston:
Focal Press 1997.
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Thompson, John B. The media and modernity: a social theory of the media. Cambridge: :
Polity 1995
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transformation. London: : Sage in association with the Open University 1999.
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telegraph to the Internet. London: : Routledge 1998.
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Winston, Brian. Messages: free expression, media and the west from Gutenberg to Google.
Abingdon: : Routledge 2005.
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Clanchy, John, Ballard, Brigid. How to write essays: a practical guide for students. 3rd ed.
Melbourne: : Longman 1998.
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Creme, Phyllis, Lea, Mary R. Writing at university: a guide for students. 3rd ed.
Maidenhead: : McGraw-Hill Open University Press 2008.
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Fairbairn, Gavin, Winch, Christopher. Reading, writing and reasoning: a guide for students.
2nd ed. Buckingham: : Open University Press 1996.
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Extension College with Collins Educational 1993.
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Northedge, Andy. The Good study guide. Milton Keynes: : Open University 1990.
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Soles, Derek. The academic essay: how to plan, draft, revise, and write essays. 2nd ed.
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Taunton: : Studymates 2005.
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Chapman J. Newspapers: radicalism, repression and economic change, 1789-1847. In:

Comparative media history: an introduction, 1789 to the present. Cambridge: : Polity 2005.
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Briggs A. Printing in its contexts. In: A social history of the media: from Gutenberg to the
Internet. Cambridge: : Polity 2009.
https://staff.brighton.ac.uk/is/learningandteaching/DigRes/DigitalReserve/LM167 briggs as
printing.pdf
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Cambridge: : Polity 2005.
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Focal Press 1997.
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Green, Lelia. Communication, technology and society. London: : Sage 2001.
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Marvin, Carolyn. When old technologies were new: thinking about electric communication
In the late nineteenth century. New York: : Oxford University Press 1988.
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McQuail, Denis. McQuail's mass communication theory. 4th ed. London: : Sage 2000.

3/23



10/06/24 LM167 Media, culture and Change | University of Brighton

22

Conboy, Martin. Journalism: a critical history. London: : SAGE 2004.
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Mackay, Hugh, O'Sullivan, Tim, Open University. The media reader: continuity and
transformation. London: : Sage in association with the Open University 1999.
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Winston, Brian, Winston, Brian. Media technology and society: a history : from the
telegraph to the Internet. London: : Routledge 1998.

25

Williams, Raymond. Communications. 3rd ed. Harmondsworth: : Penguin 1976.
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https://staff brighton.ac.uk/is/learningandteaching/DigRes/DigitalReserve/LM167 briggs as
printing.pdf
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Ornebring H, Jonsson AM. Tabloid journalism and the public sphere: a historical perspective
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https://staff.brighton.ac.uk/is/learningandteaching/DigRes/DigitalReserve/LM167 ornebring
_he tabloid.pdf
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Williams K. Get me a murder a day: the Northcliffe Revolution and the rise of the popular
press. In: Get me a murder a day!: a history of mass communication in Britain. London:
Arnold 1998.
https://staff.brighton.ac.uk/is/learningandteaching/DigRes/DigitalReserve/LM167 williams k
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Focal Press 1997.
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Green, Lelia. Communication, technology and society. London: : Sage 2001.
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Standage, Tom. The Victorian Internet: the remarkable story of the telegraph and the
nineteenth century's on-line pioneers. New York: : Walker 2007.
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Meyrowitz, Joshua. No sense of place: the impact of electronic media on social behavior.
New York: : Oxford University Press 1985.
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Routledge 2001.
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Gollancz 1996.
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Negrine, Ralph M. Politics and the mass media in Britain. 2nd ed. London: : Routledge
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transformation. London: : Sage in association with the Open University 1999.

6/23



10/06/24 LM167 Media, culture and Change | University of Brighton

44
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Faber & Faber 1994.
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Williams, Raymond. Communications. 3rd ed. Harmondsworth: : Penguin 1976.
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Cambridge: : Polity 2011.

https://staff.brighton.ac.uk/is/learningandteaching/DigRes/DigitalReserve/LM167 lury ce Ci
rcuits_of.pdf
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McClintock A. Soft-soaping empire: commodity racism and imperial advertising. In: The
Visual culture reader. London: : Routledge 1998.
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k a soft soaping.pdf

49

Paterson M. You are what you buy: theories of the consumer. In: Consumption and
everyday life. Abingdon: : Routledge 2006.
http://ezproxy.brighton.ac.uk/login?url=http://www.myilibrary.com?id=29186
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Brierley, Sean. The advertising handbook. 2nd ed. London: : Routledge 2002.
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Dyer, Gillian. Advertising as communication. London: : Routledge 1988.

54

Cronin, Anne M. Advertising and consumer citizenship: gender, images and rights. London:
- Routledge 2000.

55

Fowles, Jib. Advertising and popular culture. London: : Sage 1996.

56
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Routledge 2008.
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London: : Flamingo 2000.
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Goffman, Erving. Gender advertisements. London: : Macmillan 1979.
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Basingstoke: : Palgrave Macmillan 2009.
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Chambers, Deborah. Representing the family. London: : SAGE 2001.

79

Crisell, Andrew. An introductory history of British broadcasting. 2nd ed. London: :
Routledge 2002.

80
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1986.

88

Straubhaar, Joseph D. World television: from global to local. London: : SAGE 2007.
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Bjornberg A. Return to ethnicity: the cultural significance of musical change in the
Eurovision Song Contest. In: A song for Europe: popular music and politics in the Eurovision
song Contest. Aldershot: : Ashgate 2007.

https://staff brighton.ac.uk/is/learningandteaching/DigRes/DigitalReserve/LM167 bjornberg
_a_return_ethnicity.pdf
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Georgiou M. "In the End, Germany will Always Resort to Hot Pants”: Watching Europe
Singing, Constructing the Stereotype. Popular Communication 2008;6:141-54.
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HELLER D. t. A.T.u. You! Russia, the global politics of Eurovision, and lesbian pop. Popular
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introduction to visual culture. New York: : Oxford University Press 2009.
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Crystal, David (2010) 'The Joy of Txt. Young People: How does Texting Affect their Use of
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nationalism. Rev. ed. London: : Verso 2006.
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- Polity 20009.
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University Press 2006.

123
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