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Briggs, Asa, Burke, Peter. A social history of the media: from Gutenberg to the Internet. 3rd
ed. Cambridge: Polity; 2009.
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Fang, Irving E. A history of mass communication: six information revolutions. Boston: Focal
Press; 1997.
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Thompson, John B. The media and modernity: a social theory of the media. Cambridge:
Polity; 1995.
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Mackay, Hugh, O'Sullivan, Tim, Open University. The media reader: continuity and
transformation. London: Sage in association with the Open University; 1999.
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Winston, Brian, Winston, Brian. Media technology and society: a history : from the
telegraph to the Internet. London: Routledge; 1998.
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Winston, Brian. Messages: free expression, media and the west from Gutenberg to Google.
Abingdon: Routledge; 2005.
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7.

Clanchy, John, Ballard, Brigid. How to write essays: a practical guide for students. 3rd ed.
Melbourne: Longman; 1998.

8.

Creme, Phyllis, Lea, Mary R. Writing at university: a guide for students. 3rd ed.
Maidenhead: McGraw-Hill Open University Press; 2008.

9.

Fairbairn, Gavin, Winch, Christopher. Reading, writing and reasoning: a guide for students.
2nd ed. Buckingham: Open University Press; 1996.
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College with Collins Educational; 1993.
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Northedge, Andy. The Good study guide. Milton Keynes: Open University; 1990.
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Soles, Derek. The academic essay: how to plan, draft, revise, and write essays. 2nd ed.
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Taunton: Studymates; 2005.
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Chapman J. Newspapers: radicalism, repression and economic change, 1789-1847.

Comparative media history: an introduction, 1789 to the present. Cambridge: Polity; 2005.
p. 11-42.
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Briggs A. Printing in its contexts. A social history of the media: from Gutenberg to the
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https://staff.brighton.ac.uk/is/learningandteaching/DigRes/DigitalReserve/LM167 briggs as
printing.pdf
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Fang, Irving E. A history of mass communication: six information revolutions. Boston: Focal
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Green, Lelia. Communication, technology and society. London: Sage; 2001.
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Marvin, Carolyn. When old technologies were new: thinking about electric communication
In the late nineteenth century. New York: Oxford University Press; 1988.
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McQuail, Denis. McQuail's mass communication theory. 4th ed. London: Sage; 2000.
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Mackay, Hugh, O'Sullivan, Tim, Open University. The media reader: continuity and
transformation. London: Sage in association with the Open University; 1999.
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telegraph to the Internet. London: Routledge; 1998.
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https://staff.brighton.ac.uk/is/learningandteaching/DigRes/DigitalReserve/LM167 ornebring
_he tabloid.pdf

28.
Williams K. Get me a murder a day: the Northcliffe Revolution and the rise of the popular

press. Get me a murder a day!: a history of mass communication in Britain [Internet].
London: Arnold; 1998. Available from:
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e_get me.pdf
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England. Cambridge: Cambridge University Press; 1980.
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Fang, Irving E. A history of mass communication: six information revolutions. Boston: Focal
Press; 1997.
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Green, Lelia. Communication, technology and society. London: Sage; 2001.
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Standage, Tom. The Victorian Internet: the remarkable story of the telegraph and the
nineteenth century's on-line pioneers. New York: Walker; 2007.
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36.
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New York: Oxford University Press; 1985.
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Urry, John. Sociology beyond societies: mobilities for the twenty-first century. London:
Routledge; 2001.
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Innis, Harold Adams. The bias of communication. [New ed.]. [s.I.]: University of Toronto
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39.
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Gollancz; 1996.

41.

Marvin, Carolyn. When old technologies were new: thinking about electric communication
in the late nineteenth century. New York: Oxford University Press; 1988.
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Williams, Raymond. Communications. 3rd ed. Harmondsworth: Penguin; 1976.
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Workshop Journal,
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rcuits_of.pdf

48.
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k_a soft soaping.pdf

49.

Paterson M. You are what you buy: theories of the consumer. Consumption and everyday
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Brierley, Sean. The advertising handbook. 2nd ed. London: Routledge; 2002.
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Routledge; 2000.
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56.
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Klein, Naomi. No logo: no space, no choice, no jobs: taking aim at the brand bullies.
London: Flamingo; 2000.
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Lacey, Nick. Image and representation: key concepts in media studies. 2nd ed.
Basingstoke: Palgrave Macmillan; 2009.
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Sturken, Marita, Cartwright, Lisa. Practices of looking: an introduction to visual culture. 2nd
ed. New York: Oxford University Press; 2009.
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London: Marion Boyars; 1978.
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elevision_family.pdfevision.pdf
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public sphere. Bristol: Intellect; 2005.
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2009.

87.
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Hodder Arnold; 2005.
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_gay_and.pdf
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Harry M. Benshoff. Queer Images. Rowman & Littlefield Publishers, Inc.;
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Murphy, Robert. The British cinema book. 3rd ed. London: Palgrave Macmillan on behalf of
the British Film Institute; 20009.
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America. Lanham, Md: Rowman & Littlefield; 2005.
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Cassell; 1997.
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Russo, Vito. The celluloid closet: homosexuality in the movies. Rev. ed. New York: Harper
& Row; 1987,
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Coleman S. Why is the Eurovision Song Contest Ridiculous? Exploring a Spectacle of
Embarrassment, lrony and Identity. Popular Communication. 2008 Jul 17:6(3):127-140.

103.

Bjornberg A. Return to ethnicity: the cultural significance of musical change in the
Eurovision Song Contest. A song for Europe: popular music and politics in the Eurovision
Song Contest [Internet]. Aldershot: Ashgate; 2007. Available from:
https://staff.brighton.ac.uk/is/learningandteaching/DigRes/DigitalReserve/LM167 bjornberg
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104.

Sandvoss C. On the Couch with Europe: The Eurovision Song Contest, the European
Broadcast Union and Belonging on the Old Continent. Popular Communication. 2008 Jul
17,6(3):190-207.

105.

Georgiou M. "In the End, Germany will Always Resort to Hot Pants”: Watching Europe
Singing, Constructing the Stereotype. Popular Communication. 2008 Jul 17;6(3):141-154.
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HELLER D. t. A.T.u. You! Russia, the global politics of Eurovision, and lesbian pop. Popular
Music. 2007 Apr 26;26(02).
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m_modernity spectatorship.pdf
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Youtube and the Vaudeville Aesthetic.

122.

Jenkins, Henry. Convergence culture: where old and new media collide. London: New York
University Press; 2006.

123.
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