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This module equips students with an understanding of 0
contemporary promotional culture and the cultural and creative [=]
industries (i.e. public relations, advertising, marketing and
branding), in both historical and organisational terms.

‘21 Must-Follow Feeds in the World of Business | WIRED'
<http://www.wired.com/2015/09/21-must-follow-feeds-world-business/>

Adorno TW and Horkheimer M, Dialectic of Enlightenment, vol Verso classics (Verso 1997)

‘Art &Copy (Documentary)’
<https://www.youtube.com/watch?v=fBksrtEXGCw&amp;t=1031s>

Arvidsson A, ‘Brands: A Critical Perspective' (2005) 5 Journal of Consumer Culture 235
<http://ezproxy.brighton.ac.uk/login?url=http://dx.doi.org/10.1177/1469540505053093>
Auerbach ] and Castronovo R (eds), The Oxford Handbook of Propaganda Studies, vol
Oxford handbooks (Oxford University Press 2013)

Banaji S and Buckingham D, 'THE CIVIC SELL: Young People, the Internet, and Ethical
Consumption' (2009) 12 Information, Communication & Society 1197
<http://ezproxy.brighton.ac.uk/login?url=http://dx.doi.org/10.1080/13691180802687621>

Banet-Weiser S, Authentic: The Politics of Ambivalence in a Brand Culture, vol Critical
cultural communication (New York University Press 2012)

Barker M, 'Celebrity Philanthropy: In the Service of Corporate Propaganda’, he propaganda
society: promotional culture and politics in global context (Peter Lang 2011)

Biccum A, '‘Marketing Development: Celebrity Politics and the “"New" Development
Advocacy' (2011) 32 Third World Quarterly 1331
<http://ezproxy.brighton.ac.uk/login?url=http://dx.doi.org/10.1080/01436597.2011.600107
>

‘Big Bucks, Big Pharma Online: Marketing Disease and Pushing Drugs (2006)’
<https://www.youtube.com/watch?v=wlEHT7PnmGE>

Brooke Wendt, The Allure of the Selfie: Instagram and the New Self Portrait (Network
Cultures 2014)
<http://networkcultures.org/blog/publication/no-08-the-allure-of-the-selfie-instagram-and-t
he-new-self-portrait-brooke-wendt/>

Broom GM and Cutlip SM, Cutlip & Center's Effective Public Relations (11th ed.,
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International ed, Pearson Education 2012)

Buckingham D, The Material Child: Growing up in Consumer Culture (Polity 2011)
<https://www.dawsonera.com/guard/protected/dawson.jsp?name=https://idp.brighton.ac.u
k/shibboleth&amp;dest=http://www.dawsonera.com/depp/reader/protected/external/Abstr
actView/59780745672908>

Carter C, 'Sex/Gender and the Media: From Sex Roles to Social Construction and Beyond'
in Karen Ross (ed), The handbook of gender, sex, and media (Wiley-Blackwell 2012)
<http://ezproxy.brighton.ac.uk/login?url=http://dx.doi.org/10.1002/9781118114254>

Crane D, Fashion and Its Social Agendas: Class, Gender, and Identity in Clothing
(University of Chicago Press 2000)

Cronin AM, Advertising and Consumer Citizenship: Gender, Images and Rights, vol
Transformations : thinking through feminism (Routledge 2000)

David Hesmondhalgh, ‘Ownership, Structure and Size', The cultural industries (3rd ed,
SAGE 2013)

Davis A, '‘Placing Promotional Culture’, Media and cultural theory (Routledge 2006)
<http://www.vlebooks.com/vieweb/product/openreader?id=Brighton&amp;isbn=97802035
09616>

——, Political Communication and Social Theory, vol Communication and society
(Routledge 2010)

——, 'The Production of Policy and News: Liquid Politics and the Working Cultures of the
New Capitalism', Political communication and social theory (Routledge 2010)
<https://staff.brighton.ac.uk/is/learningandteaching/DigRes/DigitalReserve/LM131 davis a
e the production.pdf>

——, 'Production: Industry and Its Critics’, Promotional cultures: the rise and spread of
advertising, public relations, marketing and branding (Polity 2013)
<http://ezproxy.brighton.ac.uk/login?url=https://ebookcentral.proquest.com/lib/ubrighton/r
eader.action?ppg=22&amp;dociD=1315640&amp;tm=1543251222482>

——, Promotional Cultures: The Rise and Spread of Advertising, Public Relations, Marketing
and Branding (Polity 2013)

——, Promotional Cultures: The Rise and Spread of Advertising, Public Relations, Marketing
and Branding (Polity 2013)

<https://ezproxy.brighton.ac.uk/login?url=https://ebookcentral proquest.com/lib/ubrighton/
detail.action?docID=1315640>

‘Decisive Moments: The Photographs That Made History, The Persuaders’
<https://vimeo.com/195791544>

‘Demand Better Media in 2015 - The Representation Project’
<https://www.youtube.com/watch?v=596yX2dOFaE>

Dinnie K, Nation Branding: Concepts, Issues, Practice (Second edition, Routledge 2015)
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Du Gay P and Open University, Production of Culture: Cultures of Production, vol Culture,
media and identities (Sage in association with the Open University 1997)

——, Production of Culture: Cultures of Production, vol Culture, media and identities (Sage
In association with the Open University 1997)

Evans ] and Hesmondhalgh D, Understanding Media: Inside Celebrity, vol Understanding
media (Open University Press 2005)

Frank T, 'The Varieties of Hip: Advertisements of the 1960s’, The conquest of cool:
business culture, counterculture, and the rise of hip consumerism (University of Chicago
Press 1998)

Gill R, Gender and the Media (Polity 2007)

Harrison R and others, The Ethical Consumer (Sage 2005)
<http://www . vlebooks.com/vleweb/product/openreader?id=Brighton&isbn=978184787775
8>

Harrison R, Newholm T and Shaw D, The Ethical Consumer (Sage 2005)
Hesmondhalgh D, The Cultural Industries (3rd ed, SAGE 2013)

Hesmondhalgh D and Baker S, Creative Labour: Media Work in Three Cultural Industries,
vol Culture, economy and the social (Routledge 2011)

Holt DB, How Brands Become Icons: The Principles of Cultural Branding (Harvard Business
School 2004)

Holt ] and Perren A, The Media Industries: History, Theory, and Methods (Wiley-Blackwell
2008)
<https://ezproxy.brighton.ac.uk/login?url=http://search.ebscohost.com/login.aspx?direct=t
rue&amp;scope=site&amp;db=nlebk&amp;db=nlabk&amp;AN=1102009>

Jackson T, The Earthscan Reader in Sustainable Consumption (Earthscan 2006)

Jenkins H, ‘Rethinking “"Rethinking Convergence/Culture™' (2014) 28 Cultural Studies 267
<http://ezproxy.brighton.ac.uk/login?url=http://dx.doi.org/10.1080/09502386.2013.801579
>

Lee MJ, The Consumer Society Reader (Blackwell 2000)

Lees-Marshment ], 'Introduction: Political Marketing in the 21st Century’, Routledge
handbook of political marketing (Routledge 2012)
<http://ezproxy.brighton.ac.uk/login?url=http://www.routledgehandbooks.com/doi/10.4324
/9780203349908>

Lekakis EJ, "Will the Fair Trade Revolution Be Marketised? Commodification,
Decommodification and the Political Intensity of Consumer Politics' (2012) 18 Culture and
Organization 345
<http://ezproxy.brighton.ac.uk/login?url=http://dx.doi.org/10.1080/14759551.2012.728392

>
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Lewis ) and Miller T, Critical Cultural Policy Studies: A Reader (Blackwell 2003)

—— (eds), Critical Cultural Policy Studies (Blackwell Publishers Ltd 2003)
<http://ezproxy.brighton.ac.uk/login?url=http://dx.doi.org/10.1002/9780470690079>

Littler ], Radical Consumption: Shopping for Change in Contemporary Culture (Open
University Press 2009)

——, Radical Consumption: Shopping for Change in Contemporary Culture (Open University
Press 2009)

<http://www . vlebooks.com/vleweb/product/openreader?id=Brighton&amp;isbn=97803352
36831>

Littler ) and Dawsonera, Radical Consumption: Shopping for Change in Contemporary
Culture (Open University Press 2009)

Lury C, Consumer Culture (2nd ed, Polity 2011)

‘Manufacturing Consent - Noam Chomsky and the Media’
<https://www filmsforaction.org/watch/manufacturing-consent-noam-chomsky-and-the-me
dia/>

Marchand R, Creating the Corporate Soul: The Rise of Public Relations and Corporate
Imagery in American Big Business, vol A director's circle book (University of California
Press 2001)

Marshall PD, The Celebrity Culture Reader (Routledge 2006)

——, 'The Promotion and Presentation of the Self: Celebrity as Marker of Presentational
Media' (2010) 1 Celebrity Studies 35
<http://ezproxy.brighton.ac.uk/login?url=http://dx.doi.org/10.1080/19392390903519057 >

Marwick A, 'Introduction (to Status Update...)'", Status update: celebrity, publicity, and
branding in the social media age (Yale University Press 2013)
<http://ezproxy.brighton.ac.uk/login?url=http://search ebscohost.com/login.aspx?direct=tr
ue&db=nlebk&AN=660057&site=ehost-live>

McAllister MP and West E (eds), The Routledge Companion to Advertising and Promotional
Culture (Routledge 2015)

Miller D, Stuff (Polity 2010)

——, 'Why Clothing Is Not Superficial’, Stuff (Polity 2010)
<http://www .vlebooks.com/vleweb/product/openreader?id=Brighton&amp;isbn=97807456
73684>

Miller D and Dinan W, ‘'The Rise of the PR Industry in Britain, 1979-98" (2000) 15 European
Journal of Communication 5
<http://ezproxy.brighton.ac.uk/login?url=http://dx.doi.org/10.1177/0267323100015001001

>
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‘Miss Representation Extended Trailer’
<https://www . youtube.com/watch?v=S5pM1fWehNs>

Murray DC, ‘Notes to Self: The Visual Culture of Selfies in the Age of Social Media' [2015]
Consumption Markets & Culture 1
<http://ezproxy.brighton.ac.uk/login?url=http://dx.doi.org/10.1080/10253866.2015.105296
7>

Nava M, '‘Consumerism Reconsidered: Buying and Power' (1991) 5 Cultural Studies 157

——, Changing Cultures: Feminism, Youth and Consumerism, vol Theory, culture&society
(Sage 1992)

‘Nazi Propaganda: The Eternal Jew - Documentary Film’
<http://topdocumentaryfilms.com/eternal-jew/>

Norman CD, 'Social Media and Health Promotion’ (2012) 19 Global Health Promotion 3
<http://ezproxy.brighton.ac.uk/login?url=http://dx.doi.org/10.1177/1757975912464593>
Ollivier F and Mathieu O, 'Hacked in the USA: Prosumption and Digital Labour’
<https://www.palgrave.com/resources/sample-chapters/9781137473899 sample.pdf>

Pigeon M-A, 'The Wizards of Oz: Peering behind the Curtain on the Relationship between
Central Banks and the Business Media.', The political economies of media: the
transformation of the global media industries (Bloomsbury Academic 2011)

<http://www .vlebooks.com/vleweb/product/openreader?id=Brighton&amp;isbn=97818496
04271>

Powell H (ed), Promotional Culture and Convergence: Markets, Methods, Media (Routledge
2013)

—— (ed), Promotional Culture and Convergence: Markets, Methods, Media (Routledge
2013)

Ritzer G and Jurgenson N, ‘Production, Consumption, Prosumption: The Nature of
Capitalism in the Age of the Digital "Prosumer”’ (2010) 10 Journal of Consumer Culture 13
<http://ezproxy.brighton.ac.uk/login?url=http://dx.doi.org/10.1177/1469540509354673>
Rojek C, ‘Celebrity and Transgression', Celebrity, vol Focus on contemporary issues
(Reaktion 2001)
<http://www.vlebooks.com/vleweb/product/openreader?id=Brighton&amp;isbn=97818618
95578>

Sarah Banet-Weiser, ‘Branding the Post-Feminist Self: Girls' Video Production and YouTube'
in Mary Celeste Kearney (ed), Mediated girlhoods: new explorations of girls’ media culture
(Peter Lang 2011)

Sassatelli R, Consumer Culture: History, Theory and Politics (Sage 2007)

Schor |B and Holt DB, The Consumer Society Reader (New Press 2000)

Senft TM, 'Microcelebrity and the Branded Self' in Jean Burgess, John Hartley and Axel
Bruns (eds), A companion to new media dynamics (Wiley-Blackwell 2015)
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Sheehan K, 'Cats and Dogs on Venus and Mars: Gender and Advertising', Controversies in
Contemporary Advertising (SAGE Publications, Inc 2004)
<http://ezproxy.brighton.ac.uk/login?url=http://dx.doi.org/10.4135/9781452233130.n7>

‘Skoros: Anti-Consumption in Crisis (Documentary)’
<https://www . youtube.com/watch?v=z8fAmiOmHgA>

Social Communication in Advertising: Consumption in the Mediated Marketplace, 3rd
Edition (Paperback) - Routledge <https://www.routledge.com/products/9780415966764>
Stacey |, Star Gazing: Hollywood Cinema and Female Spectatorship (Routledge 1994)

‘Starsuckers (Documentary Online)’ <https://vimeo.com/49021336>

'‘The Century of the Self - Part 1: "Happiness Machines"’
<https://www.youtube.com/watch?v=DnPmgOR1M04>

'‘The Gender Ads Project’ <http://www.genderads.com/>

‘The Propaganda Society: Promotional Politics in Global Context, Peter Lang, NY. -
OneSearch | University of Brighton'
<http://brighton.summon.serialssolutions.com.ezproxy.brighton.ac.uk/search?s.q=Bucking
ham%2C+D.+%282011%29 +The+Material+Child. +Growing+Up+in+Consumer+Culture.
+Cambridge%3A+Polity &utf8=%E2%9C%93#!/search/document?ho=t&l=en-UK&g=The
%20Propaganda%20Society:%20Promotional%20Politics%20in%20Global%20Context,%20
Peter%20Lang,%20NY & d=FETCHMERGED-LOGICAL-a18150-b1d73c7f34cf0f573c5af8dfb0
fc7390e981f864f4aldebfb13f063bd87af3362>

<http://brighton.summon serialssolutions.com.ezproxy.brighton.ac.uk/search?s.q=Bucking
ham%2C+D . +%282011%29 +The+Material+Child. +Growing+Up+in+Consumer+Culture.
+Cambridge%3A+Polity &utf8=%E2%9C%93#!/search/document?ho=t&l=en-UK&qg=The
%20Propaganda%20Society:%20Promotional%20Politics%20in%20Global%20Context,%20
Peter%20Lang,%20NY & d=FETCHMERGED-LOGICAL-a18150-b1d73c7f34cf0f573c5af8dfb0
fc7390e981f864f4alde6bfb13f063bd87af3362>

<http://brighton.summon.serialssolutions.com.ezproxy.brighton.ac.uk/search?s.q=Bucking
ham%2C+D.+%282011%29 +The+Material+Child +Growing+Up+in+Consumer+Culture.
+Cambridge%3A+Polity &utf8=%E2%9C%93#!/search/document?ho=t&l=en-UK&g=The
%20Propaganda%20Society:%20Promotional%20Politics%20in%20Global%20Context, %20
Peter%20Lang, %20NY . &I d=FETCHMERGED-LOGICAL-a18150-b1d73c7f34cf0f573c5af8dfb0
fc7390e981f864f4aldebfb13f063bd87af3362>

Thorup M, 'Pro Bono? On Philanthrocapitalism as Ideological Answer to Inequality' 13
Ephemera: theory and politics in organization 555
<http://www.ephemerajournal.org/contribution/pro-bono-philanthrocapitalism-ideological-a
nswer-inequality>

Tiidenberg K and Gomez Cruz E, 'Selfies, Image and the Re-Making of the Body' [2015]
Body & Society
<http://ezproxy.brighton.ac.uk/login?url=http://dx.doi.org/10.1177/1357034X15592465>
Turow | and McAllister MP, The Advertising and Consumer Culture Reader (Routledge 2009)
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‘Us Now (FULL 60 MIN FILM)" <https://vimeo.com/4489849>

Wernick A, Promotional Culture: Advertising, Ideology and Symbolic Expression, vol
Theory, culture and society (Sage Publications 1991)

Willlam Leiss and Jackie Botterill, 'Introduction’, Social communication in advertising:
consumption in the mediated marketplace (3rd ed, Routledge 2005)

Willlams R, ‘Advertising: The Magic System’, Problems in materialism and culture: selected
essays (Verso 1980)

Winseck, D. and Wernick, A., 'Advertising as Ideology’, Promotional culture: advertising,
ideology and symbolic expression, vol Theory, culture and society (Sage Publications 1991)

Yesil B, ""Who Said This Is a Man's War?": Propaganda, Advertising Discourse and the
Representation of War Worker Women during the Second World War' (2004) 10 Media
History 103
<http://ezproxy.brighton.ac.uk/login?url=http://dx.doi.org/10.1080/1368880042000254838
>

Z. Papacharissi, ‘Conclusion: A Networked Self', A networked self: identity, community,
and culture on social network sites (Routledge 2011)

Zimmerman, Amanda Dahlberg, John, ‘'The Sexual Objectification of Women in Advertising:
A Contemporary Cultural Perspective.’ (2008) 48 Journal of Advertising Research 71
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